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1 Objective 

  This study aims at investigating the impact of OTT media streaming services on consumer’s demand for 

FTTH. A better understanding of the demand for FTTH towards non-adopters’ willingness-to-adopt (WTA) 

and willingness-to-pay (WTP) will contribute as a guideline for policy makers in regulating and stimulating 

the FTTH utilization.                                                                              

2 Methods 

  Taking Thailand as a case study, the data utilized in the analysis are retrieved from non-FTTH-adopters 

through interview-based questionnaires. Respondents are required to make decisions whether they are willing 

to subscribe FTTH or not. For those who have intention to subscribe, they are asked to express their WTP for 

FTTH in an interval in order to truly reflect their willingness and flexibility to pay. The double-hurdle model 

is applied to examine the influences of OTT media service consumption intensity as well as individual 

characteristics, experience of connection problem, and expectation of media consumption through the Internet. 

3 Results 

  The results show that consumers’ OTT media consumption intensity, as well as individual characteristics 

and user’s experience of connection problem influence their WTA and WTP. However, expectation on future 

media usage through the Internet influence their stated intention to adopt FTTH but not the amount of WTP. 

4 Conclusion 

  Demand for more bandwidth induced by OTT media streaming services, particularly online movie, will 

drive to the migration to optical fiber broadband for a stable Internet connection. Assuming mobile broadband 

as a basement of connection, FTTH is an efficient offload option. Consumers are willing to adopt and pay for 

FTTH for their quality of experience of movie consumption through the Internet.       
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